
4.2. Advocacy and lobbying 

 

The first thing an employers’ organisations asks itself when a social of economic crisis is appearing: 
how can we influence the events? Advocacy and lobbying are its natural activity. The employers’ 
organisations should be the voice of its business community. See the page on ‘advocacy’ on this 
website. 

Channels for influencing are usually members of government, politicians, civil servants and (public) 
media (through which the general public are addressed) and stakeholders like trade unions and 
NGO’s. People in these target groups may for different reasons be interested in your opinions, points 
of view and analysis. Make these as widely available as possible. 

The most effective and efficient way to make the information available for the mentioned target groups 
is by dedicating a special section of the website to your opinions and combine this with a special digital 
newsletter or posts on social media like Facebook an Twitter. The opinion section may actually be a 
part of the ‘corona information section’ as mentioned under Information for members. Likewise it 
may be more efficient to make ‘opinions’ part of the ‘corona newsletter’ (see Information for 
members). 

It may be helpful if your organisation has a ‘face’, a real person who is the main public spokesperson. 
ECAM, ECOP, ATE etc. are abstract entities. A person who speaks on behalf of the business 
community makes more impact. She or he may also be the person who’s name is attributed to opinion 
forming articles on website and in your newsletter. 

 

 


